
Radio reaches 88.5% of San Diego Adults 18+ 

RADIO REACHES SAN DIEGO ADULTS 18+ 

88.5% 

37.5% 

76.9% 74.3% 
88.9% 

Listen to Radio Past
Week

Read ANY
Newspaper Past 7

Days (Print or
Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego Metro, Adults 18+. 



RADIO REACHES SAN DIEGO ADULTS 18+ 

2,299,691 

974,620 

1,997,670 1,930,853 
2,311,239 

Listen to Radio Past
Week

Read ANY
Newspaper Past 7

Days (Print or
Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego Metro, Adults 18+. 

Radio reaches over 2.2 million  
San Diego Adults 18+ 



Radio reaches 86.8% of San Diego Millennials 

RADIO REACHES SAN DIEGO MILLENNIALS 

86.8% 

23.6% 

55.0% 58.6% 

96.5% 

Listen to Radio Past
Week

Read ANY Newspaper
Past 7 Days (Print or

Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Millennials (18-29). 



RADIO REACHES SAN DIEGO MILLENIALS 

492,714 

133,824 

312,062 332,841 

547,747 

Listen to Radio Past
Week

Read ANY
Newspaper Past 7

Days (Print or
Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Radio reaches nearly 500,000 
San Diego Millenials 

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Millennials (18-29). 



Radio reaches 93.4% of San Diego Gen X 

93.4% 

30.2% 

78.4% 
72.4% 

96.6% 

Listen to Radio Past
Week

Read ANY Newspaper
Past 7 Days (Print or

Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Gen X (30-49). 

RADIO REACHES SAN DIEGO GEN X 



RADIO REACHES SAN DIEGO GEN X 

878,022 

283,669 

737,682 680,752 

908,933 

Listen to Radio Past
Week

Read ANY
Newspaper Past 7

Days (Print or
Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Radio reaches nearly 900,000 
San Diego Gen X 

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Gen X (30-49). 



Radio reaches 90.7% of San Diego Baby Boomers 

90.7% 

45.4% 

85.8% 83.3% 85.8% 

Listen to Radio Past
Week

Read ANY Newspaper
Past 7 Days (Print or

Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Baby Boomers (50-69). 

RADIO REACHES MORE BABY BOOMERS 

IN A WEEK THAN ANY OTHER MEDIUM 



RADIO REACHES SAN DIEGO BABY BOOMERS 

703,777 

352,170 

665,281 646,215 665,909 

Listen to Radio Past
Week

Read ANY
Newspaper Past 7

Days (Print or
Online)

Watched Any
Broadcast TV Past

Week

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

Radio reaches over 700,000 
San Diego Baby Boomers 

Source: Scarborough, R2 2017 (August 2016 – July 2017), San Diego, Baby Boomers (50-69). 


